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PROMOTING SOFTWOOD
LUMBER IN NORTH AMERICA
AND THE WORLD




2008 Low Point for Lumber

U.S. Residential New Construction (Single & Multi-family)
Structural Materials - Floors, Walls, & Roofs
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U.S. Government Bailouts

elief Program . > $7OO billion

nA1i1ctri

American Recovery, Reinvestment Act $787 billion

- Fannie Mae, Freddie Mac support, $8,000 home buyer credits
- Infrastructure, energy, health care, security investments

‘Cash for Clunkers’ rebates $3 billion
- Generated 700,000 vehicle sales in July, August




TODAY THE EXISTING HOME INVENTORY

IS STILL TOO HIGH
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North American Softwood
Lumber
Demand and Capacity
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REPAIR AND REMODEL MARKET GROWTH

Estimated Home Improvement Market
Calculated in 2009 Dollars, in Billions
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LONG TERM HOUSING OUTLOOK

2009 Year-end Occupied Housing Units 111,100,000 (A)
Population Growth 31,000,000 (B)
People / Incremental Household 2.62 (C)
Incremental Households 11,800,000 (E)=(B)/(C)
Demolitions 3,000,000 (D)
Necessary Demand 14,800,000 (F)=(D)+(E)
Absorption of Vacant Units 2,500,000 (G)
New Construction 12,300,000 (H)=(G) + (F)
2019 Year-end Occupied Housing Units 122,900,000 (1I)=(A)-(D)+ (G) + (H)

Source: Census Bureau, felman & Associates analysis



PRODUCTION CAPACITY AND
INFRASTRUCTURE ARE IMPARED

= Capacity Contraction
= Permanent mill closures
Magnitude of “permanent” closures unknown

Conversion capacity will be the limiting factor of
production in the next cycle

= Underfunded Capital Maintenance

= Preservation of cash has forced mill owners to push
back all but “emergency” capital spending

= Banks will not lend on Mill facilities

» Industry will need to retool once cash flow improves
but will struggle with Research and Development.




OUR INDUSTRY IN THE FUTURE

THE INTERGRATED COMPANIES HAVE

SEPERATED SOL
AND TIMBER HOI

DWOOD FROM PAPER
LDINGS

98% OF THE SOLII

D WOOD

MANUFACTURING IS FAMILY OWNED

WE ARE BEHIND

AND HAVE NOT HAD AN

OVERALL STRATEGY. THE GOALS ARE

CLEAR

SUCCESS WILL BE ALL ABOUT
COMMUNICATION, INTERNAL AND

EXTERNAL




THE AMERICAN WOOD
COUNCIL

REORGANIZED BY LUMBER, PANEL AND
ENGINEERED WOOD PRODUCERS 1IN 2010

Building Green Envirunml
Codes & Regulation

Eunldmg
Standards




“Green Building”
What we discovered

Continuing to lose Markets
Steel & Concrete “Greener” than Wood!
AWC Providing Regulatory & Legislative Advocacy

but no clear direction

Advocating Alternative Rating Systems to LEEDS

=  Green Globes
= NAHB National Green Building Standard




TRADITION-94% MARKET SHARE
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Non-Residential Market Share
Four Stories or lLess

US Non-residential Buildings

Wall Frame, Market Share Trend
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Total Potential Market
Increase

Opportunity for Wood
Under New Code

Opportunity for Wood
Under Old Code




Wood in Non Residential
Construction

Fmilovin’ it

Total Project
Wood Value

Buildings
Converted

—

Influenced
Wood Value

Number of Buildings Converted to Wood
Millions of Dollars

Q1 Q2 Q3 Q4 Q1 Q2 Q3
2009/2010 2010/2011




THE CONVENIENT TRUTH
GREEN WOOD PROMOTION




2000-2008 emissions growth rate exceeds all
IPCC scenarios

—e— Actual emissions: CDIAC
—0— Actual emissions: EIA
— — 450ppm stabilisation

— — 650ppm stabilisation
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CC Scenarios
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Green Building Opportunity

= According to a report from Global Information
Inc, the U.S. market for green building materials is
forecasted to reach $31.4 billion in 2014 at a
compound annual growth rate of 26.7%.
In 2009, the U.S. green building materials market
was worth approximately $9.6 billion.

Structural materials make up the largest segment
of the green building materials market. It is
estimated that the structural materials sector was
valued at $5.8 billion in 2009, but is forecasted to
reach $21 billion in 2014.




WHAT HAVE WE LEARNED

LEEDS DOES NOT GIVE WOOD PRODUCTS
PROPER RECOGNITION ($104 Million Budget)

IT IS NOT CERTIFICATION OR LIFE CYCLE

ANTAT VQICQ
AAINAL TO10O

IT IS CARBON-CARBON-CARBON

CARBON FOOT PRINT OF A STRUCTURE WILL
BE THE BASIS OF ENVIRONMENTAL
COMPLIANCE

OPERATION (CARBON IMPACT DURING THE
LIFE OF THE BUILDING) WILL BE A MAJOR
CONSIDERATION AS WELL




BI-National Softwood Lumber Council
Created and Funded by the Softwood
Lumber Agreement

“trn mMramanitoe
L t’l. U ALLA U LSO

between the U.S. and Canadian softwood

lumber industries and to strengthen and
expand the market for softwood lumber
products in both countries”

A fund of $40 million was established




What is Check--Off

Check-offs: funded and governed by
industry, enabled by government:

Generic marketing and research programs aimed at
growing markets.

Established by Congress, USDA's Agricultural
Marketing Service (AMS) has primary oversight.

Directed by industry boards appointed by USDA.




Supporting Innovation

= Offers many economic,
building performance and
environmental advantages.

A 5%-15% penetration of
the non-residential North
American market potential

will consume 1.5-2.0 BBF of
lumber annually.

Cross Laminated Timber 5




Structure - why CLT for Open Academy

[=]

Fast to erect -
Programme

Weather-tight

Construction
Waste

Foundations

Air Tightness
Scaffolding

Concentric Rings
of structure




Factory visit to see Academy on production line
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Lozenge Roof panels being dropped in place

11 weeks
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Where we are now )




Sports Hall

3 days to erect on site.
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