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Where Do Consumers Spend?

CATEGORY
PERCENT OF 

TOTAL

Housing 33%

Transportation 18

Food 13

Insurance/pensions 11

Healthcare 7

Entertainment 5

Clothing 3

Contributions 3

Other 7

Total 100%

2
Source: Bureau of Labor Statistics, Consumer Expenditure Survey ‐ 2012; National Restaurant Association 



Restaurant Industry’s Share 
of the Food Dollar

1955

Present

1955: 25% 2014: 47%

Source: National Restaurant Association



Restaurant Industry 2014

Annual
Sales

$683 billion



An Economic Juggernaut

 U.S. restaurant industry annual sales are 
larger than 90 percent of the world’s 
economies

 Ranks #20 out of 198 countries and is larger 
than the economic output of countries such 
as Saudi Arabia or Sweden



Americans Love Restaurants
Percent of consumers who say they enjoy going to:

Restaurants Grocery Stores

88% 61%

Source: National Restaurant Association, 2013



Americans Retain Positive
View of the Restaurant Industry

Rank Industry % Positive

1 Restaurant 67%

2 Computer 66%

3 Grocery 55%

4 Retail 53%

5 Travel 49%

Source: Gallup, September 2014





Average Restaurant Sales and Net Income  

U.S. $825,500 x 5% = $41,275.00

Idaho ‐ $683,000 x 5% = $34,150.00

Average Sales Per Restaurant Employee

U.S. = $46,200.00

Idaho = $32,600.00



Restaurant Sales Growth in 2014 (Projected)

Source: National Restaurant Association



Dramatic Consumer Confidence Variations
By Region Continue  

Present Situation: October 2014

REGION INDEX
West North Central 132.9
West South Central 128.2
New England 90.2
South Atlantic 89.5
Pacific 85.6
Mountain 84.2
East North Central 83.9
Middle Atlantic 69.0
East South Central 68.2

Source: The Conference Board



Percentage of adults NOT eating on‐premises at restaurants as often as they would like

Pent‐Up Demand for Restaurants Remains High

September
2013

October
2007

October
2014

47%31% 42%All Adults

Percentage Point 
Change 2007 vs 

2014

+11

Source: National Restaurant Association





Coeur d’Alene







Rising Food Costs is the Top Challenge Facing Restaurant 
Operators 

Top Challenges Facing Restaurant Operators: Oct. 2012, Oct. 2013, and Oct. 2014

Source: National Restaurant Association, Restaurant Industry Tracking Survey

OCTOBER 2014

Food Costs           31%

Government 24 

The Economy 11

Sales Volume 10

Recruiting Employees     8

OCTOBER 2012

The Economy           28%

Government 20

Food Costs 16

Sales Volume 12

Recruiting Employees     7

OCTOBER 2013

Government 29%

The Economy 21

Sales Volume 15

Food Costs 8

Recruiting Employees     8



Inflation Remains Relatively Modest
Annual Growth in Consumer Price Index – All Items
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Source: Bureau of Labor Statistics     *Year to date through September



Wholesale Food Prices on Pace for Strongest 
Growth in 3 Years

Annual Growth in Producer Price Index – All Foods

Source: Bureau of Labor Statistics *Year to date growth through September
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Menu Price Growth Remains Moderate
Annual Growth in Consumer Price Index – Food Away From Home
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Travel and Tourism Outlook 2014

2013 2014

Business* +0.7% +1.0%
Leisure* +1.4% +1.9%
Overseas Arrivals +4.3% +5.5%
*person  trips

Source:  U.S. Travel Association






