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Mission... _—

Build consumer
demand for beef
through integrated
state, national and
international programs
and increase the
opportunity for
producer profitability
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And Much, Much More!
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All These Pieces Come Together To
Drive Consumer Demand
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The Return on
Beef Checkoff Investment
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Every dollar invested in EVERY
checkoff programs IN éé%f;‘u
funded by CBB between 14 o
2006 and 2013 returned
$11.20 to the beef
industry!




About the Researcher

Dr. Harry Kaiser

* Gellert Family Professor of Applied
Economics and Management at
Cornell Univ,

* Author of more than 128 journal
articles, five books, 17 book
chapters and more than 150
research bulletins

~ 2| * Has conducted more than 120
economic evaluation studies of
checkoff programs in the U.S.,

Canada and Europe

Objectives of Research

Address two questions regarding programs
funded with CBB budget 2006-2013:

1. What would U.S. beef demand be in domestic
and foreign markets had there not been any
checkoff-funded programs?

2. Are the benefits of the checkoff marketing
programs larger than their costs?

Most comprehensive ROl study ever
completed for checkoff

* Evaluated a/l commercial beef disappearance, including
retail, foodservice and international data, over 8 years,
as opposed to previous studies of just domestic retail.

® Also analyzed individual categories of nine checkoff-
funded marketing categories (including foreign
marketing) separately, then brought categories
together for overall return on investment.
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Every dollar invested in
checkoff programs

funded by CBB between u?'?é'é%gn
2006 and 2013 returned P
$11.20to the beef $11-2@
industry! b

“The news for beef checkoff investors
couldn’t be better.”

Dr. Harry Kaiser
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The reduction in domestic beef sales

between 2006 and 2013, if not for
checkoff programs
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The reduction in foreign demand for
U.S. beef between 2006 and 2013,
if not for the checkoff
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What Does it Mlean for Producers?

=/ Higher prices for cattle and n‘i‘ﬁa
beef INVESTED
</ Higher net revenue for their RETUR

business than they would have ( | 311‘-2&' .

had without the beef checkoff

% Increased opportunity for
continued growth

3/16/2015

$1.50 $0.075

Brand Dept for
Collection (5%)

$0.24
$0.50  $1.00 HNationai &
CBB for Idahe International
National Controlled Programs
Programs
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Remaining for Idaho

FY14 Idaho Collections = |[hiiakaibaiieiy
$2,700,000
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At 4:30 pm tonight:
Only 2 of Americans will know
what they’re having for dinner.
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Just Google It!
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5,500,000

stimaled daily
food- cd searches
by Millennials

BeefltsWhatsForDinner.com website
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Videos
Inspire New Meal ldeas + Techniques

"t always thought that it was difficult to
get a "perfect” steak. This video shows
how simple it can be to cook steak,
giving instructions while showing video
of the process.”

Aaron D, 24 ) y ¥
Total video views
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500,000

Incremental 1bs of beefl

inidano

1 - Ribeye Steak
Price = $7.53

* Demand for beef is growing

— Beef demand in the 2" quarter of
2014 was the strongest in 10 years

* 76% of consumers say beef
is worth the price

® 75% of consumers eating
same amount as last year
and 14% eating more

Lo DU 1hale Live - Fod Lmamd msntivy yatety

3/16/2015




3/16/2015

TEA
Y |ty

Idaho BEEF,
Council

Proudly Representing Idaho’s Cattle Ranching Famlltes

2118 Airport Way - Boise
(208) 376-6004
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