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• Governed by Board of Directors 
• Bruce Kerner- Feeder; Lynn Bachman-Secretary/Treasurer, Cow/Calf; 

J.W. Wood- Chair, Feeder; Kade Rogge- Auction Market; Jodie Mink- 
Vice Chair, Cow/Calf, CattleWomen; Jared Brackett- Cow/Calf; Andrew 
VanderWoude- Dairy; Hank Haflinger- Dairy (not pictured)

• Nominated by industry sectors; Appointed by Governor

• Represent approximately 7,400 farms with beef inventory

IBC 
Overview
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• Checkoff dollars can be used to invest in:

o EDUCATION

o PROMOTION

o RESEARCH

WHERE CHECKOFF DOLLARS ARE INVESTED

o Checkoff dollars cannot be used to lobby 
or directly work on issues.

WHERE CHECKOFF DOLLARS 
ARE NOT INVESTED
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To expand global & domestic consumer demand for beef.
Mission: 

To enhance the profitability of the Idaho 
beef industry through investments in 
strategic initiatives. 

The Idaho Beef Council strives to be a 
respected and trusted beef marketing 
organization, accountable to all Idaho
beef producers and responsible for
ensuring effective and efficient use of 
checkoff funds.

Guiding Principle: 

Vision: 
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• Idaho beef ranching is unique compared to any other 
state; we have all the different segments including: 

• Seedstock

• Cow/calf

• Backgrounder/Stocker

• Feed yards

• Auction markets

• Processors 

• Value-add manufacturers

• Dairy

• Cattle are also raised on diverse land, including State, 
Forest Service and BLM land.

• This is something that should be celebrated, and 
that Idaho consumers need to know.

IDAHO IS SPECIAL
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1. Grow consumer trust in Idaho beef production 

2. Expand consumer knowledge of the heritage and 
commitment to sustainability of Idaho’s multi-
generational family farms and ranches

3. Increase demand for Idaho and Pacific Northwest 
beef in domestic and key export markets

STRATEGIC DIRECTION IS CLEAR
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Pacific NW Initiative
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Real People. Real Stories.
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Prime Rib & Prom
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• Beef training event for Albertsons Intermountain division
• Idaho Beef Council, University of Idaho & Agri Beef 

Albertsons Training Event
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BQA Certification Program

• Build capacity & improve profitability
• Create competitive advantage
• Ensure a positive consumer eating experience
• CEU Credit 
• Spanish BQA
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2026 Winter Olympics 
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Since the start in 2010:
* Over 2.8 million (3) ounce servings of BEEF provided

* Over $1.3 million dollars donated

A year-round program to provide a 

high-quality protein – BEEF – to 

Idahoans in need through 

The Idaho Foodbank and its partners.

Legacy Partners:  
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